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Agenda

• Impact of social media
• Using social media professionally
• Getting started
• What you can do• What you can do
• Resources
• Questions/Discussion





Impact of Social Media

• Changing the way we communicate with 
each other, and how we connect with 
organizations we care about

– Social networking has surpassed email as the 
most popular activity online.

– Fun/Professional Tools/Resources

• It’s huge , and growing fast among all ages

– Facebook > 901 million monthly active users

– Twitter > 140 million users



Social Media & Public Health

• Meet people where they already are

• Connect and share

• Encourage conversation and provide 
informationinformation

• Transparent and credible

• Word of mouth becomes WORLD of 
mouth



Social Media & Public Health

In public health, social media can be used to:

• Inform, educate, and empower people about health issues 

• Enhance the speed of communication sent and received 
during public health emergencies or outbreaks

• Mobilize community partnerships and action• Mobilize community partnerships and action

• Facilitate behavior change 

• Collect surveillance data 

• Understand public perceptions of issues 

Brad L. Neiger, Amanda Smith, Rosemary Thackeray and Sarah B. Van Wagenen, “Adoption and use of social 
media among public health departments,” BMC Public Health, March 26, 2012, 
http://www.biomedcentral.com/1471-2458/12/242.



Where to begin?

• Don’t be intimidated!

• Create a presence

• Activate your audience

• Information should be Push/Pull

– Listen

– Join In

– Share expertise

• Amplify your mission/message

















What You Can Do
• Promote your Fan Page

– Share URL with partners and class participants
– Include links on all communication channels
– If your county has other websites/social media pages, 

ask them to link and do the same for them

• Be an active voice
– What’s happening?– What’s happening?
– Tips
– Relevant newspaper articles (Google Alerts)
– Upcoming events
– Celebratory news
– Observations & conversation starters
– Pictures
– Ask questions! 



Evaluation



Evaluate Impact



Evaluate Impact



Resources



Resources

• Social media policy examples: 
http://davefleet.com/2010/07/57-social-media-policy-
examples-resources/

• Facebook Pages: • Facebook Pages: 
https://www.facebook.com/pages/create.php

• Twitter: http://www.twitter.com



Examples

• American Red Cross: www.facebook.com/redcross

• The Office on Women’s Health: www.facebook.com/HHSOWH

• Humane Society of the United States: 
www.facebook.com/HSUSFarmAnimalswww.facebook.com/HSUSFarmAnimals

• Clark County Public Health: 
https://www.facebook.com/clarkcowa.ph



Questions/Discus
sionsion
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